
Since its establishment, besides focusing on seeking the greatest achievement in 
its profession, GUC engages in friendly communication with stakeholders and 
treats everyone fairly, including shareholders, employees, customers, suppliers, 
governmental authorities, and society. We actively fulfill the duty of corporate 
citizenship to realize sustainability. The managerial supervisors promise to build a 
management system to guarantee that the Corporate and the suppliers comply with 
the Code and keep improving.

To ensure the implementation of ESG Committee’s annual target, GUC builds 
an operation mechanism connected vertically and horizontally in which the ESG 
Committee acts as a communication platform for different departments. The 
Executive Secretary will take the lead in planning sustainable operation with 
the members in accordance with international standards and gradually fulfill the 
targets. The Committee will also periodically review the performance to realize 
sustainable management.

 3.33.3 Materiality Analysis
Besides building a management structure of ESG information disclosure in 
accordance with the three main principles of GRI Standards: stakeholder 
inclusiveness, materiality, and sustainability context, the Committee will identify 
material issues with four steps: identification, prioritization, validation, and review.

icon

 Step 1: IdentificationStep 1: Identification
After GUC’s internal meeting and stakeholder survey results (a total of 107 
questionnaires were collected), we sorted out the ranking of “Relevant Topics”and 
“Aspects”. This is a list of issues such as GRI Standards and standards of 
disclosure to be included in this ESG Report.

At the same time, the Committee picked the relevant issues from the topics and 
standard disclosure of GRI Standards and made an issue list included in this 
Report, which is named Relevant Topics (hereinafter Aspects).

icon

  Step 2: PrioritizationStep 2: Prioritization
Prioritize Relevant Topics in accordance with the three main principles of GRI 
Standards.

Principle I: Clarify stakeholders and explain how to respond to their reasonable 
expectations and interest in the Report in accordance with stakeholder 
inclusiveness.

Principle II: Recheck the issues selected in the Report as to whether they are 
controversial enough to strike economics, environment, and society in accordance 
with materiality.

Principle III: Disclose the development of the impact from GUC on local or global 
economics, environment, and society and its corresponding improvement and 
damage avoidance in accordance with sustainability context.

icon

 Step 3: ValidationStep 3: Validation
In the process of validation, the Committee will evaluate the identified material 
issues in accordance with completeness principle in GRI Standards. The 
completeness principle includes defining the scope. The aspects in this Report 
cover economic performance, materials, occupational health and safety, and 
employee training. The aspect boundaries define the striking boundary of every 
material issue to ensure the completeness of the information during the period 
stated in the Report.

icon

 Step 4: ReviewStep 4: Review
Eventually, the prioritized list of material issues in the Report was approved by 
the top decision makers. At the final phase of identifying material issues and their 
boundaries, the Committee will collect stakeholders’ feedback after this Report 
is announced and prepare for the next report. GUC values every stakeholder’s 
feedback because they could be meaningful and worthy of reference. This will be 
helpful for the next identification of the report.
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Material Issues, Impact Range, and Involvement LeMaterial Issues, Impact Range, and Involvement Levelvel ● Direct Impact      ○ Impact Trigger      ▲ Commercial Impact

Order Material Issue Importance of Operation

Internal External Stakeholders

Employees Shareholders Customers Manufacturers Authorities Society

1 

icon    Research & 
Development 
and Innovation

To meet the exclusive business and technical demand from innovative tech companies, 
GUC proactively implements innovation and transformation to create value for the 
industry and market.
We also make our own innovative business culture. It not only increases the added value 
of products, but also seeks the greatest interest for our stakeholders. Thus, we can move 
forward to become a helping force for society.

● ○ ▲ ● ○ 

2
icon    Quality and 

Competitiveness

Technologies progress quickly while the life circle of products decreases, which 
increases the operation risks of the industry. In order to provide world-class advanced IC 
customization services, GUC actively pursues innovative R&D technologies and excellent 
quality of products. This can assist customers in making higher added value for products, 
decrease market risks, and increase industrial competitiveness.

○ ● ▲ ▲ ○ 

3
icon   Climate Change

The aggravation of global warming and frequent extreme natural disasters damage many 
countries and corporates economically. To ease the impacts from the climate change, 
GUC internally promotes environment protecting measures which save energy and reduce 
carbon emission. Moreover, we externally launch green products having adjustability and 
toughness against climate change.

○ ○ ▲ ▲ ● ● 

4 icon
   Sustainable 
Operation

To retain the resources for the next generation and meet the developing elements for the 
current market at the same time, GUC reviews the impacts on society, the environment, 
and economics from its products and services and keeps improving to realize 
sustainability. 

● ● ▲ ▲ ○ ○ 

5
icon    Management of 

Suppliers

To meet the demand from customers, decrease manufacturing cost, and increase operating 
performance, GUC established a stable and thorough supplier system through methods 
like supplier selection and supplier verification. In addition, it provides an encouragement 
mechanism and communicating channels to share the same quality concept and expects to 
make long-term cooperation with suppliers to contribute to sustainable supply chain.

● ▲ ● ○ ○ 

6

icon   Customer 
Relation 
Maintenance

To win customers’ trust and establish stable long-term cooperation, GUC makes sure 
both parties share the same concept of developing targets and cooperation by periodical 
meeting, performance review or audit. We are looking forward to a win-win profiting 
model which increases the efficiency of customer services and satisfies our customers.

● ○ ● ▲

7
icon    Corporate 

Governance

To increase the performance and protect the rights and interest of shareholders and 
other stakeholders, GUC keeps balancing the power  and responsibilities of the Board, 
implementing financial disclosure and internal audit, and strengthening the faith of 
corporate goverance of management team  to ensure that the Company will be able to 
efficiently adjust to any kind of impact in the future and retain sustainability.

● ● ▲ ▲ ○ ○ 
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Matrix Diagram of Material IssueMatrix Diagram of Material Issue
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Strategy Develop core commodities

Vision Be the leader of IC design service company

Resources The investment amount in 2021 was NT$ 2.8 billion

Specific 
actions, 
processes, 
projects or 
schemes

• Launched the second generation 5 nm chip interconnection IP 
“GLink 2.0” in combination with TSMC’s InFO/CoWoS packaging 
technology. The silicon verification was completed in the third quarter 
of 2021, which can provide customers with a complete multi-chip 
interconnection solution. GLink IP won the “The Promising Product” 
of the first EE Awards Asia.

• Launched the third generation 5 nm chip interconnection IP “GLink 
2.3” in combination with TSMC’s InFO/CoWoS packaging technology. 
The design finalization was completed in the fourth quarter of 2021. 
The silicon verification is expected to be completed in the third quarter 
of 2022.

• Completed the design finalization of 5 nm and 6 nm GLink-3D IP 
verification chips for 3D SoIC in the second quarter of 2021.

• It has successively mass produced super large SoC chips with HBM2/
CoWoS for 4 clients, and successfully integrated 2 to 4 HBM2 
memories, which are mainly used in the AI and HPC fields.

• It successfully completed the silicon verification of HBM2E 3.6G 
(PHY & Controller) IP in the third quarter of 2021, which is adopted 
by SoC of 5 nm and 7 nm clients. The finalization is expected to be 
completed in the first quarter of 2022.

• Leading the industry, launched the HBM3 CoWoS platform for the 
first time, verified the HBM3 7.2G, GLink and 112G SerDes IP, and 
completed the design finalization in the second quarter of 2021 in 
combination with TSMC’s latest CoWoS-S and CoWoS-R packaging 
technology. The silicon verification is expected to be completed in the 
first quarter of 2022.

Research & Development and InnovationResearch & Development and Innovation • It has successfully developed the client’s 7 nm switch chip, integrating 
more than 200 channels of 112G-LR high-speed SerDes, which can be 
used by super large data centers. The client verification was completed 
in the fourth quarter of 2021.

• It has successfully developed mmWave RF integrated circuit chips 
for clients’ 28 nm 5G base stations and small base stations to meet the 
communication needs of 28GHz and 39GHz mmWaves, and assisted 
customers to enter mass production.

• It successfully carried out ASIC design and mass production planning 
for 6 nm clients in 2021.

• By adopting TSMC’ s advanced manufacturing process and integrating 
AI/HPC chips and 2.5D packaging technology designed by clients for 
large-scale cloud data centers, it successfully assisted customers to 
enter mass production in 2021.

• Cooperated with 5G leading manufacturers in 12 nm high-speed analog 
front-end IP to support mm Wave and sub-6G bands, completed the 
silicon verification, been adopted by clients, and assisted clients to enter 
mass production.

• Completed the design finalization of 5 nm TCAM verification chip in 
the fourth quarter of 2021. And the silicon verification was completed 
in the fourth quarter of 2021.

• Provided design service solutions of ultra-low power consumption, 
which can significantly reduce the power consumption required by AI 
SoC chips and meet the ultra-low power consumption requirements 
of edge computing and assist clients to successfully enter mass 
production.

• Provided industry-leading spec-in services. After assisting the artificial 
intelligence chip client of super large data center and prestigious 
consumer electronics client to enter mass production in 2021. It also 
assisted the network chip client to complete the chip design and attain 
successful verification in 2021, and the chip is expected to enter mass 
production in 2022.
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• It has taken the lead in the industry in 3 nm development and completed 
the design process and verification of Version 0.9 in the fourth quarter 
of 2021. Plans to carry out the design process development of the 
3 nm enhanced version in 2022 to meet the clients’ product design 
finalization in 2023.

• Assisted clients to complete the design finalization and verification of 
lidar chips for self-driving cars in 2021. And it is expected to enter mass 
production in 2026.

Addressing 
GRI major 
themes

Custom theme

Effectiveness 
evaluation

Through 7nm/5nm low power consumption 3.2-3.6Gbps HBM2E physical 
layer/controller silicon IP verification, GUC announced that it has passed 
TSMC’s 7nm/5nm 3.2-3.6Gbps HBM2E physical layer/controller silicon 
IP verification.
Through use of patented architecture and the characteristics of advanced 
process, the power consumption was reduced from 1.8 watts of 7 nm 
process design finalized in 2019 and packaged in 2020 to 1.2 watts of 5nm 
process design finalized in 2020 and packaged in 2021, which meant an 
impressive reduction by approximately 33.3%.

Target Continued to apply TSMC’s most advanced process and APT packaging 
technology to develop HBM3 and Glink IP

Quality and CompetitivenessQuality and Competitiveness

Strategy

• Developing technological development plans for the Company and 
conducting reliability verification operations during the design phase.

• Promoting comprehensive and continuous efforts and cultivating a 
quality-oriented culture.

Vision
GUC is driven by the competitiveness of its customers. We are committed 
to becoming a premier long-term partner, winning the trust from, and 
contributing to, the success of our customers.

Resource
Continuing to motivate our employees to strive for excellence with 
incentives, including offering CIS bonus and public acknowledgment for 
improvement proposals.

Specific 
action, 
process, 
projects or 
schemes

• The Company has established policies for quality management.
• Ensuring the effective implementation of quality management 

system, achieving quality management targets, and satisfying system 
requirements.

• Maintaining the integrity of the quality management system when 
system changes .

• Continuing to propose projects that improve internal procedures.

Addressing 
GRI major 
themes

Custom theme

Effectiveness 
evaluation

Corporate image, service quality, and customer satisfaction are the 
important indices for company competitiveness.

Target
We are dedicated to promoting customized quality services to assist 
customers in gaining market opportunities and strengthening their 
competitiveness with our excellent and reliable product quality.
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Climate ChangeClimate Change

Strategy Preparing emergency response plans for climate abnormality to reduce 
greenhouse gas emissions from the Company and its suppliers.

Vision Mitigating the impacts of sustainable business operations on climate change.

Resource

Proactively promoting environmental protection, energy-saving, and 
carbon reduction initiatives, reducing greenhouse gas emissions, 
increasing green energy consumption, etc., to mitigate the impacts of 
climate change on corporate operations.

Specific 
action, 
process, 
projects or 
schemes

• Fully implementing clean manufacturing in the green R&D and 
manufacturing processes, including zero environmental pollution, non-
hazardous materials, and improved resource consumption efficiency.

• The Company is expected to install solar power systems in 2022. With 
the installations of green energy facilities, we hope to contribute to the 
mitigation of global warming and environmental pollution.

• Creating a green corporate image by engaging in marketing initiatives 
that help customers rediscover the value of the brand. Increasing green 
product promotions and sales to explore the potential of the green market.

Addressing 
GRI major 
themes

GRI 102-11/GRI102-15/GRI 305-1/305-2/305-5

Effectiveness 
evaluation

• Setting a 1% annual carbon reduction target based on the benchmark 
year, 2021.

• Adopting a step-by-step approach to develop energy conservation 
strategies and actions. Setting future KPI targets, including the 
reduction of GHG emissions, water and power use by 2025.

• Ensuring that the carbon footprints of goods exported from Taiwan 
follow the applicable specifications in Europe and the United States.

• Total investment amount in energy conservation items in 2021 was 
NT$4.03 million.

• Continuing to develop Nano 5/3 process and encourage our customers 
to adopt the energy-efficient process, thereby reducing the overall 
energy consumption.

Target Creating a better and safer living environment for us and future generations.

Sustainable OperationsSustainable Operations

Strategy

With the drastic worsening of climate change and major shifts in the 
global political and economic landscape, the Company must assess its 
ESG factors and risk scenarios and conduct constant reviews of internal 
control procedures, in order to build the resilience required to address 
unknown challenges in the future.

Vision Improving our business performance by adhering to the PDCA principles 
and becoming the world’s leading IP and ASIC provider.

Resource

GUC’s Committee of Sustainable Development integrates efforts of 
various functional organizations within the Company and addresses issues 
affecting our stakeholders, which includes employees, shareholders/
investors, customers, suppliers, government agencies, and society. 
Furthermore, the Committee develops plans to fulfill GUC’s sustainability 
vision and mission.

Specific 
action, 
process, 
projects or 
schemes

• The Board of Directors adopted the “Sustainable Development Best 
Practice Principles” as the long-term guidance for ESG implementation.

• Convening periodical  meetings every year and reporting to the Board 
of Directors.

• Conducting annual ESG education and training for employees to 
highlight key strategies and initiatives, while urging all employees to 
work together to realize our sustainable operation vision.

Addressing 
GRI major 
themes

GRI 102-16

Effectiveness 
evaluation

The Board of Directors supervises and provides guidance. The executive 
secretary of the Committee of Sustainable Development prepares an 
annual report to the Board on implementation outcomes and future 
planning.

Target

To fulfill our social responsibilities, we implement corporate governance 
and equal treatment of stakeholders and contribute to environmental 
protection and charitable activities in conjunction with 17 targets of the 
UN Sustainable Development Goals (SDGs).
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Suppliers ManagementSuppliers Management

Strategy Building a supply chain that meets RBA requirements.

Vision Maintaining long-term cooperative relations with domestic and foreign 
suppliers to build a stable and sustainable supply chain together.

Resource Building effective incentive systems, communication channels, and shared 
quality values.

Specific 
action, 
process, 
projects or 
schemes

• Supplier information platform
• Unannounced supplier audit
• Unannounced interviews and meetings
• Periodic questionnaire surveys
• Public campaign on business integrity (GUC Procedures for Ethical 

Management and Ethics & Business Code of Conduct).
• Conflict resources/ Suppliers are required to declare or sign 

declarations.
• Code of Business Conduct & Supplier Code of Conduct/ Suppliers 

are required to comply with RBA regulations by declaring or signing 
declarations.

Addressing 
GRI major 
themes

GRI 204-1/GRI 308-1/GRI 414-1

Effectiveness 
evaluation

Establishing a supplier evaluation system through supplier screening 
procedures and supplier certification regulations.

Target

• Acquiring products and services that meet the required quality and 
quantity.

• Acquiring products and services at the lowest cost.
• Ensuring that suppliers provide high-quality service and on-time 

delivery.
• Developing and maintaining favorable relations with suppliers
• Explore potential suppliers

Customers relationsCustomers relations

Strategy

Conducting QBR analysis to address customer’s problems in conjunction 
with continuous prevention and improvement. Implementing information 
security control on customers’ information. Collaborating GUC’s work 
processes with its customers to ensure on-time products delivery.

Vision Building a long-term and trustworthy partnership with our customers to 
create mutual benefits and achieve co-prosperity.

Resource Providing customers with timely communication channel (replying within 
24 hours).

Specific 
action, 
process, 
projects or 
schemes

• Establishing internal standard operating procedures and specifications, 
such as the Confidential Information Protection Policy and the 
Confidential Information Control Protocol.

• The Proprietary Information Protection Committee (PIP), composed of 
members nominated by all department directors, is in charge of planning, 
creating, auditing, and enforcing control over the Company’s proprietary 
information. The committee meets every other month for discussion and 
decision-making on issues related to confidential information control, and 
it convenes interim meetings as needed.

• E-mail Monitoring System.
• USB Drive Data Access Control.
• Installation of CCTV surveillance equipment.
• Conducting regular customer satisfaction surveys and formulating 

customer complaints response procedures to maintain excellent customer 
relations.

Addressing 
GRI major 
themes

GRI 418-1

Effectiveness 
evaluation The average rate of customer satisfaction is 94%.

Target In 2021, there were no complaints concerning intrusions on customer 
privacy or loss of customer data.
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Corporate GovernanceCorporate Governance

Strategy

GUC establishes an effective corporate governance framework, reinforces 
the functions of the Board of Directors, increases transparency in 
information disclosure, and improves communications with stakeholders 
based on the Company’s governance plans. We also aim to foster a culture 
of responsible governance by adhering to international standards and 
enhancing the efficiency of our functional committees.

Vision Continuing to implement equal treatment of all stakeholders and becoming 
an excellent model of corporate governance in Taiwan.

Resource

The Company’s management is dedicated to building a management 
system and ensuring that the Company’s governance performance 
continues to improve in accordance with the Corporate Governance Code 
of Practice.

Specific 
action, 
process, 
projects or 
schemes

• Under the Board of Directors, GUC has established the Audit 
Committee, Compensation Committee, and Committee for Sustainable 
Development. We intend to create additional functional committees as 
needed.

• Creating a dedicated corporate governance organization.
• There is no gender disparity in the Company’s basic compensation, 

which is decided by factors such as professional background and 
experience.

• GUC has established a dedicated business integrity management 
organization that reports regularly to the Board of Directors on the 
implementation outcome.

Addressing 
GRI major 
themes

102-18/GRI 405-1

Effectiveness 
evaluation

GUC was awarded the top 6% to 20% in the eighth Corporate Governance 
Evaluation of Listed Companies by the Taiwan Stock Exchange.

Target Maximizing shareholder interests and continuing to be listed in the TWSE 
Corporate Governance 100 Index.

 3.43.4 Stakeholders Communication

3.4.1 Stakeholders Communication Procedures3.4.1 Stakeholders Communication Procedures
GUC is dedicated to achieving sustainable development while also honoring our 
stakeholders’ requests and the expectations of the Company. The Company applies 
materiality assessment to identify key sustainability issues and types of 
stakeholders. The assessment helps us understand the sustainability issues that our 
stakeholders are concerned about, as well as review our implementation outcomes 
of corporate sustainability. The Committee of Sustainable Development has 
identified six groups of GUC stakeholders based on the GUC Sustainable 
Development Best Practice Principles: shareholders, employees, customers, 
suppliers, government agency, and society. With our long-standing commitment 
and efforts, we have built transparent, effective, and timely communication 
channels with our stakeholders to earn their trust and support. Furthermore, 
representatives from each group constantly communicate with stakeholders in their 
routine course of business operations, collect questionnaires and feedback, and 
identify stakeholders’ concerns and other issues related to corporate social 
responsibility. We aim to achieve the following objectives with this report:

Understanding our stakeholders’ concerned topics and continuing to enhance 
our corporate sustainability performance.

GUC’s objective in pursuing corporate sustainability has always been to 
earn our stakeholders’ trust and support and meet the expectations of various 
stakeholders.
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4. Stakeholder interaction management: GUC effectively utilizes company 
resources and establishes mutually beneficial relations with its stakeholders 
by engaging in varying degrees of interaction with stakeholders based on their 
relevance.

After identifying the types of stakeholders, we screen and compile material 
issues from the concerned issues of our stakeholders’. GUC gathered stakeholder 
complaints through department directors in mid-2021 and conducted two 
managerial meetings to discuss and summarize stakeholder opinions and 
concerns. Furthermore, we engaged Mr. Wang Sheng-Yuan, General Manager 
of Leadership Consultancy, and his expert team to review the corresponding 
GRI Standards index and outline the concerned subjects of our stakeholders 
through interviews with various departments of our Company. The Company 
then convened an internal meeting to finalize material issues of 2021. GUC 
will address these issues respectively in the Sustainability Report. There were 
no significant changes in the material aspects and boundaries compared to the 
previous reporting period.

In addition to the above standard operating procedures, we created a 
Stakeholders Engagement section on the GUC website, providing contact 
information for stakeholder communication. Any stakeholder with questions, 
suggestions or complaints may find appropriate contact information in the 
“Business Services”, “Investors & Shareholders”, and “Business Ethics” 
sections. We maintain a seamless and healthy interaction with stakeholders.

The four primary phases of GUC’s stakeholder management approach are 
identification, analysis, planning, and management:

1. Identification of stakeholders: GUC defines stakeholders as internal or 
external organizations or persons who may impact GUC or be affected by 
GUC. As a result, we have identified GUC’s stakeholders as shareholders, 
employees, customers, suppliers, government agencies, society, etc.

2. Materiality analysis of stakeholders’ concerns: Based on the impacts on GUC 
and the level of concern, we conducted questionnaire surveys on material 
issues, gathered the data, and developed GUC stakeholder communication 
channels. Furthermore, the various channels created by concerned departments 
are entrusted with collecting concerns of interest to our stakeholders. We 
selected 19 issues that are important to our stakeholders by considering the 
Company’s stance on sustainability and topics specified in the GRI Standards. 
Subsequent materiality analyses and evaluations on these topics have been 
performed based on their level of concern.

3. Plans for stakeholders: Based on the aforementioned analyses, GUC’s 
responsible groups created management approaches and implemented them 
into daily and annual business planning. These approaches are subject to 
frequent assessments and evaluations, which serve as a crucial reference point 
for the Company’s sustainability strategy.
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3.4.2 Stakeholder Interaction3.4.2 Stakeholder Interaction
 GUC Stakeholders’ Concerned Topics, Communication Channels, Frequency, and Specific Procedures

Stakeholders Concerned topics Communication Channel Frequency Communication Outcomes

Shareholders

• R&D and innovation
• Quality and competitiveness
• Sustainable Operations
• Corporate Governance
• Risk management

General conference of shareholders Q2/ Annually 1. Financial performance: Completing 
financial statements based on 
International Financial Accounting 
Standards, Taiwan-IFRSs, and relevant 
laws and regulations. Conducted analysis 
and describing the financial differences of 
various periods.

2. Business strategy: Highlighting the 
direction of GUC’s medium and long 
term developments and strategies.

3. Dividend policy: Describing GUC’s 
dividend policy and factors affecting 
dividend.

4. Corporate governance: Disclosing 
corporate governance information and 
interacting with our investors.

Sustainability Report Annually

Publication of the Annual Report prior to the shareholders 
meeting

Annually

By phone and e-mail Periodically

Investor conference Semi-annually

Financial reports Quarterly

Participating in investor forums or conferences held by domestic 
and foreign investment institutions and securities firms

Periodically

Receiving institutional shareholders, domestic and foreign 
investment institutions and securities firms

Periodically

Releasing information though the Market Operation Post 
System (MOPS) and the Company’s website

Periodically
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Stakeholders Concerned topics Communication Channel Frequency Communication Outcomes

Employee

• Sustainable Operations
• Labor relations & 

remuneration
• Labor rights
• Occupation safety and health

Employee conferences Quarterly 1. EFS Service Center and external 
consultation requests

2. Labor relations, employees’ perception 
on organization identity: Q&A at Labor 
Conference

3. Anti-discrimination and equal 
employment: Enforcing supervision 
through joint efforts of internal audit 
mechanism and RBA verification unit

4. Attract and retain talent: Providing 
competitive compensation and benefits

5. Human rights policy: Complying with 
RBA regulations and the requirements 
of specific customers, and treating all 
employees with respect

Labor meetings Quarterly

Regular meetings
weekly/
monthly

HR services and questionnaire surveys Periodically

EFS Service Center Periodically

Employee Assistance Program (EPA) Periodically

Employee’s appeal mailbox/Performance Management 
Development System (PMD), Proprietary Information 
Protection (PIP), and suggestion /administrative service 
mailbox, etc./Audit Committee mailbox

Periodically

Corporate general announcements Periodically

Customers

• Climate Change
• Environmental policy
• Green products and 

operations
• Energy saving expenditure
• Responsibility for products
• Water resource management

Customer audit Periodically 1. Management of products with hazardous 
substances: GUC complies with RoHS & 
REACH regulations

2. Environmental management and 
pollution control: GUC complies with 
domestic and foreign environmental 
protection laws and regulations

3. Customer service and stratification: 
Collecting feedback from questionnaire 
surveys and the sales team

4. Handling and tracking status through our 
customer complaint system

Customer meeting Periodically

Annual technology symposium Annually

Customer Satisfaction Survey Annually

Conducting surveys on the industrial environment and social 
responsibility and implementing improvements as requested by 
our customers

Periodically

Dedicated e-mail address Periodically

Timely response to customer complaints (ACSS system) Periodically
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Stakeholders Concerned topics Communication Channel Frequency Communication Outcomes

Supplier

• Quality and competitiveness
• Suppliers Management
• Sustainable Operations
• Customers relations

Supplier information platform Periodically
1. Conflict Resources: requesting supplier to 

declare or sign declarations
2. Code of Business Conduct & Supplier 

Code of Conduct: Suppliers are required 
to comply with RBA regulations by 
declaring or signing declarations.

Periodic questionnaire surveys Annually

Supplier Audit Periodically

Interviews and meetings Periodically

Public campaign on business integrity (GUC Procedures for 
Ethical Management and Ethics & Business Code of Conduct).

Periodically

Government 
Agency

• Sustainable Operations
• Corporate Governance
• Suppliers Management
• Code of Business Conduct: 

anti-corruption and anti-trust
• Risk management
• Responsibility for products
• Labor rights
• Occupation safety and health

Corporate financial statements Annually 1. Water resource management: Reusing 
and reclaiming recycled water, recovering 
rainwater, and using recycled water 
for outdoor purposes to reduce water 
resources consumption

2. Waste management: Assigning dedicated 
unit to implement waste reduction, 
including source reduction, office 
recycling, etc.

3. Energy management: Replacing energy-
intensive equipment by Employee 
Facilities Services.

4. Legal compliance: Monitoring 
regulations and compliance issues 
and providing timely suggestions 
and responses through appropriate 
communication channels.

Communication with government authorities through 
associations or labor unions

Periodically

Receiving and submitting official documents Periodically

Attending industry-government-academia seminar Periodically

Providing relevant reports or responses as required by 
government authorities and regulations

Periodically
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Stakeholders Concerned topics Communication Channel Frequency Communication Outcomes

Society

• Green products and 
operations

• Customers relations
• Responsibility for products
• Water resource management
• Social participation
• Labor relations & 

remuneration

Revenue press release Monthly

1. Proactively participating in public welfare 
projects and contributing to the society

2. Talent recruitment: cultivating, training, 
and developing talents, as well as 
providing career guidance

3. R&D and innovation: encouraging patent 
applications with bonus awards

4. Inviting teachers from universities and 
colleges to provide advice on business 
sustainability issues.

Financial/Business operation report Quarterly

Releasing Sustainability Report Annually

Other media and public welfare events Periodically

Official website and e-mail Periodically

Participation in disaster relief activities Periodically

Press release about new technologies and new products Periodically

Participation in the Dream Project for disadvantaged families Periodically

Participation in questionnaires and surveys Periodically

Industrial and academic collaboration program Periodically

Summer Intern Program Periodically

Company Visiting Program Periodically

 Statistics for Investor Interactions in 2021

Year 2017 2018 2019 2020 2021 

Number of Conference 115 181 127 81 82 

Participation (person) 594 1,158 860 749 971 

Average participation for each 
conference (person) 5.17 6.40 6.77 9.25 11.84 
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2017 2018 2019 2020 2021

  Average participation for each conference (person) 
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11.84
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